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Tax Information
IRS regulations require that registration fees and ticket prices are deducted from 
sponsorship totals for tax purposes. To comply with new IRS requirements, we wish to 
advise you that the tax-deductible amount of your contribution for Federal Income tax 
purposes is limited to the excess of the amount of money plus the value of any non-
cash property contributed by you over the value of the goods and services provided 
by the Indianapolis Affiliate of Susan G. Komen for the Cure.

For in-kind donations, the contributor of the in-kind goods/services determines the 
value of the in-kind items. Race management and sponsors will determine and agree 
to the appropriate level of sponsorship for in-kind contributions.

Special Notes
Sponsors must provide their own banners two weeks prior to the Race. Sponsors 
should pick up their banners after the event on Race Day. Otherwise a Race 
committee member will return or mail the banners to sponsors no later than May 
14, 2010. Sponsors must staff their table display in the Health Fair Expo. The Race 
committee will provide a table and two chairs.



OUTSIDE OF THE EVENT
 Diamond Ruby Sapphire Emerald Pearl

 $10,000  $6,000 $3,000 $1,500 $750

Logo on Pink Tie Ball® Invitation x    

Exclusive Link on www.komenindy.org x    

Spotlight article on www.komenindy.org x    

Logo on www.komenindy.org x x   

Booth display in the Race for the Cure® Health Fair Expo x x   

Complimentary entries to Race for the Cure® 15 10 5 2 2

Name listed in Race for the Cure® Race day Jumbotron x x x x x

Recognized in Komen for the Cure® Indianapolis 
x x x x x

Annual Report

Invitations to the Circle of Hope Sponsor/Volunteer 
8 6 4 2 2

recognition event held in December of each year

Name listed in 2011 Komen for the Cure®  
x x x x x

Indianapolis Affiliate Sponsorship Brochure

NIGHT OF THE EVENT

Speaking Opportunity during the evening program x    

Letter from CEO in printed program x    

Seating at Event 2 tables of 10 1 table of 10 1 table of 10 4 seats 2 seats

Logo on all table number placards x    

Recognized by Emcee during the evening program x x   

Opportunity to provide give away item to 520 attendees x x   

Sponsor acknowledgement in printed program  Full Page Half Page Half Page Quarter Page Quarter Page

The 2010 Pink Tie Ball®

The Pink Tie Ball is the Indianapolis Affiliate’s premier event. 
The evening’s activities include a silent auction, dinner, dancing 
and a Survivor program you will not want to miss!

This annual gala is scheduled for February 20, 2010 at the 
beautiful and historic Scottish Rite Cathedral. For additional 
information call 313-638-CURE (2873) or visit our website at 
www.komenindy.org.

Traditional Sponsorship Opportunities
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Targeted Sponsorship Packages
Survivor Program Sponsor
Target audience: 500 Pink Tie Ball attendees with special emphasis toward the first 20 
survivors to purchase a ticket.
Cost: $5,000. Limited to 2 sponsors

Of course survivors are at the heart of everything that happens at the Komen Indianapolis 
Affiliate. In an effort to bring these heroes front and center at the Pink Tie Ball, we’d like to 
offer 20 survivors the opportunity to attend the event for free! Show your support of this 
special group of individuals by helping to cover this cost. Note that the sponsorship will be 
promoted to survivors as an opportunity to help those individuals who would otherwise be 
unable to attend based on financial constraints. Additional sponsorship benefits include:
• �Your company will be highlighted in a significant way in special mail and email invitations 

sent to all survivors in the Komen for the Cure Indianapolis database. This database 
includes over 2,000 names of survivors in central Indiana.

• �Your company may participate in the survivor recognition portion of the evening program 
on the night of the event. A company representative and three guests may attend the 
event with complimentary tickets.

• �Your company may have a booth/display area at the Pink Ribbon Celebration held in the 
fall of each year. The Pink Ribbon Celebration is a survivor recognition event, hosted by 
Komen for the Cure Indianapolis, which attracts over 900 attendees.

Custom Sponsorship Packages
If you do not see a sponsorship package the fits your company’s needs, targeted marketing 
packages can be customized to fit your company requirements. 

Multi-Year Contracts
Any sponsor who commits to support the 2010 and 2011 Pink Tie Ball events at this time 
will automatically be recognized at one level higher than the contracted level. For example, 
a company which contracts to be a Ruby sponsor of the event in 2010 and 2011 will be 
treated as a Diamond level sponsor in both years. Note that this benefit applies to cash basis 
sponsors only – it is not available for in-kind sponsorships or targeted marketing packages.

Race Sponsor Package
In an effort to recognize and thank our Race for the Cure sponsors, any corporation which 
sponsors the Komen Indianapolis Race for the Cure is offered the opportunity to discount a 
Sapphire, Ruby or Diamond cash basis sponsorship by $1,000.

It’s a race against time with the lives of our mothers, sisters, daughters 
and friends hanging in the balance.  Each year, 1.1 million women are 
diagnosed and 410,000 die of breast cancer worldwide.  Imagine being 
able to stop this disease and it’s tragic consequences.
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2009 INDIANAPOLIS
RACE FOR THE CURE®

National Presenting 
Sponsor
Yoplait

National Series Sponsors
American Airlines
Bank of America 
Coldwater Creek
Ford
New Balance
ReMax of Indiana
Fuze
Mott’s

National Survivor Program 
Sponsor
Zeta Tau Alpha

National Volunteer Sponsor
Quilted Northern Ultra

Local Presenting Sponsor
Clarian Health

Premier
The Kroger Co.

Platinum
Comcast
Entercom: 
Z99.5 Today’s Best Music
107.9 The Track
News Talk 1430 AM
Indiana University-Purdue 
University Indianapolis

Indianapolis Woman Magazine
WTHR-TV Channel 13

Gold
FedEx
Lamar Outdoor Advertising
St. Francis Hospital and Health Centers
St. Vincent Women’s Breast Services
TARGET
WEDJ 107.1 FM Radio Latina
WSYW 810AM La Que Buena

Silver
First Financial Bank
Hoosier Lottery
Starbucks Coffee Company

Bronze
Anthem Blue Cross and Blue Shield
BGBC Partners, LLP
Eventful Marketing Solutions
JC Penny
Printing Partners
The National Bank of Indianapolis
UPS

Marathoner
American Surety Company
Curran Architecture
Robert & Terry Bowen and  
Bowen Engineering Corporation

UnitedHealthcare

Miler
A Classic
Beads for Needs
Carrabba’s Italian Grill
Charles Schwab & Co., Inc.
Dick’s Sporting Goods, Inc.
Duke Energy 
Enterprise Rent-A-Car
Indianapolis Indians
MacAllister Machinery Co.
Qdoba Mexican Grill
Team in Training
The Weekend to End Breast Cancer 
benefiting St. Vincent Foundation

Sprinter
Baldwin & Lyons, Inc.
Beckman Coulter Inc.
Eiteljorg Museum of American  
Indians and Western Art, Inc.

FastSigns, 82nd St., Indianapolis
Ingersoll Rand-Security Technologies
Panera Bread

Jogger
A.Arnold World Class Relocation
Cancer Care Group
Four Corners Framing
Hunt Construction Group, Inc.
Indy Pro Audio Music Store
Indy’s Child Magazine
Kipp Brothers Toys and Novelties
National Car Rental
Ray’s Trash Service 
Reggie’s Deli & Catering

Walker
Arlington/Roe & Co.
Chipotle Grill
Crown Corr, Inc.
Einstein Bagels
Hendricks Regional Health
Indianapolis Institute for Plastic Surgery,  
Dr. Charles E. Hughes, III

McAlister’s Deli
New Life Generations

Special Thanks
Bobbi and Larry Canada
Hylant Group
MBP Distinctive Catering
Thorntons Inc.

Family Walk
Chick-fil-A

CO-Survivor Photo Booth
CVS/pharmacy, Indianapolis  
Distribution Center

Survivor Boas
Community Health Network

Water Stop
Andy Mohr Ford
General Casualty Insurance Companies

Billboard
NCAA
The National Bank of Indianapolis

Mile Marker
The Hartford Financial  
Services Group, Inc.

Survivor Photo Booth 
Sponsor
CVS Pharmacy, Indianapolis  
Distribution Center 

2009 PINK TIE BALL® 
DIAMOND LEVEL
Ameriprise Financial Services
Conseco Services, LLC
Entercom–Z99.5 Today’s Best Music  
and 107.9 The Track

Indiana Surgery Centers &  
Hancock Surgery Center

The Schillaci Group at Merrill Lynch
Thomas Caterers of Distinction

RUBY LEVEL
Taft Stettinius & Hollister LLP
The National Bank of Indianapolis

SAPPHIRE LEVEL
Anthem Blue Cross and Blue Shield
Bedel Financial Consulting, Inc.
Cancer Care Group
Detail + Design
Harris Bank
Midwest Breast Center
Northwest Radiology Network, PC

EMERALD LEVEL
Deloitte & Touch, LLP
Indiana Breast Cancer Awareness Trust
Kipp Brothers
NCAA
Olinger Distributing
Trinchero Family Estates

PEARL LEVEL
Hoosier Wine and Spirits
Katz, Sapper & Miller
WTHR-TV Channel 13
Zink Distributing

SURVIVOR PROGRAM SPONSOR
Community Health Network

PINK CARPET SPONSOR
St. Vincent

WINE PULL
Tom and Hannah Moore
Maureen Schock
The Grapevine Cottage
Trinchero Family Estates
John and Carole Veatch

JEWELRY GRAB BAGS
Jamie Britton-Blanck
Twisted Sisters, LLC
For you Beads by Meagan Ewing
Really Roseberry Jewelry by Amanda 
Van Slyke

OTHER
Monarch Beverage Company
Zachary Confections
Pam Miltner

THANK YOU TO OUR LOCAL SPONSORS



2009: A YEAR BY THE NUMBERS
	 2,500,000	 Women are living with breast cancer in America today

	 $1,636,648	� Granted to 21 central Indiana organizations to provide breast 
cancer education, screening and support

	 1,300,000	 Women will be diagnosed with breast cancer this year

	 $779,207	� Was raised through the 2009 Race fund raising program  
by 4,822 passionate individuals 

	 $587,550	� Contributed to fund cutting edge scientific research seeking a 
cure for breast cancer

	 465,000	 Women will die this year from breast cancer

	 $363,508	� Covers the cost of hosting the 2009 Indianapolis Race for the 
Cure® that raised $2,349,000

	 42,416	I ndividuals participated in the 2009 Indianapolis Race for the Cure

	 24,021	� Women and men will receive breast health information, education, 
support and screening services because of grants made by Komen 
for the Cure® Indianapolis

	 4,416	�M ammograms provided to low income central Indiana women  
and men because of Komen funded grants

	 1,910	M en will be diagnosed with breast cancer this year

	 950	�S urvivors and their guest attended the  
2008 Pink Ribbon Celebration

	 520	 Guests attended the 2009 Indianapolis Pink Tie Ball

	 98	�P ercent - 5 year survival rate when diagnosed early,  
up from 74% when Komen was founded

	 68	S econds someone will die from breast cancer

	 21	 Counties make up our central Indiana service area

	 5	E mployees staff the Indianapolis Affiliate office

	 1	P ROMISE TO END BREAST CANCER FOREVER
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The Running Ribbon is a registered trademark of Susan G. Komen for the Cure®




